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About this book

This book provides a comprehensive exploration of product differentiation,
blending insights from industrial organization, spatial economics, and game
theory. In modern economies, nearly every product—from consumer
electronics to household goods—comes in multiple variants, re>ecting ?rms'
strategic efforts to differentiate their offerings. But why do ?rms differentiate
their products? How do they set prices for these variants? And does this process
lead to an ef?cient market outcome?

It examines both horizontal and vertical differentiation, investigating how ?rms
compete not only on price but also on product characteristics such as location,
quality, and perceived value. Special attention is given to the role of network
effects, industry structure, and monopolistic competition, shedding light on
how differentiation in>uences market dynamics.

Key topics include:

• The historical evolution of product differentiation theories and recent
advances in the ?eld.

• The spatial metaphor of a differentiated industry and the structure of
demand.

• Horizontal differentiation models, including Hotelling’s framework and
political science analogies.

• Vertical differentiation and the role of quality, production costs, and



regulatory standards.
• The impact of network effects on pricing, market equilibria, and two-sided

markets.
• Monopolistic competition and its implications for excess capacity and

market ef?ciency.

With rigorous theoretical models and real-world applications, this book is
essential reading for economists, researchers, and students seeking to
understand the fundamental mechanisms shaping modern industrial
competition.

Similar content being viewed by others

Article 31 July 2021

Continuous spatial
monopolistic
competition: matching
goods with consumers

Article Open access
03 February 2023

Price Competition in a
Vertizontally
Di:erentiated Duopoly

Article 26 October 2019

Product Repositioning
in a Horizontally
Di:erentiated Market

https://link.springer.com/10.1007/s00199-021-01380-7?fromPaywallRec=false
https://link.springer.com/10.1007/s00199-021-01380-7?fromPaywallRec=false
https://link.springer.com/10.1007/s00199-021-01380-7?fromPaywallRec=false
https://link.springer.com/10.1007/s00199-021-01380-7?fromPaywallRec=false
https://link.springer.com/10.1007/s00199-021-01380-7?fromPaywallRec=false
https://link.springer.com/10.1007/s00199-021-01380-7?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-023-09895-0?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-023-09895-0?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-023-09895-0?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-023-09895-0?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-023-09895-0?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-019-09736-z?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-019-09736-z?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-019-09736-z?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-019-09736-z?fromPaywallRec=false
https://link.springer.com/10.1007/s11151-019-09736-z?fromPaywallRec=false


Explore related subjects
Discover the latest articles, books and news in related subjects.

Industrial Organization Market Structure and Economic Design

Regulation and Industrial Policy Spatial Economics

Conceptual Foundations in Marketing Theory

Search within this book

Table of contents (8 chapters)

Search

Front Matter

Pages i-vii Download chapter PDF 

Jean J. Gabszewicz
Pages 1-9

Introduction Download chapter PDF 

Jean J. Gabszewicz
Pages 11-28

Di:erentiated Goods and Industry Download chapter PDF 

https://link.springer.com/subjects/industrial-organization
https://link.springer.com/subjects/industrial-organization
https://link.springer.com/subjects/market-structure-and-economic-design
https://link.springer.com/subjects/market-structure-and-economic-design
https://link.springer.com/subjects/regulation-and-industrial-policy
https://link.springer.com/subjects/regulation-and-industrial-policy
https://link.springer.com/subjects/spatial-economics
https://link.springer.com/subjects/spatial-economics
https://link.springer.com/subjects/conceptual-foundations-in-marketing-theory
https://link.springer.com/subjects/conceptual-foundations-in-marketing-theory
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bfm:978-3-031-95563-1/1
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_1
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_1
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_2
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_2


Jean J. Gabszewicz
Pages 29-55

Horizontal Product Di:erentiation Download chapter PDF 

Jean J. Gabszewicz
Pages 57-82

Vertical Product Di:erentiation Download chapter PDF 

Jean J. Gabszewicz
Pages 83-95

Network E:ects and Product Di:erentiation Download chapter PDF 

Jean J. Gabszewicz
Pages 97-103

Nesting Horizontal and Vertical Di:erentiation Download chapter PDF 

Jean J. Gabszewicz
Pages 105-109

Monopolistic Competition Download chapter PDF 

Jean J. Gabszewicz
Pages 111-113

Conclusion Download chapter PDF 

Back Matter

Pages 115-117

Download chapter PDF 

Back to top

https://link.springer.com/chapter/10.1007/978-3-031-95563-1_3
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_3
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_4
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_4
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_5
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_5
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_6
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_6
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_7
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_7
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_8
https://link.springer.com/chapter/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/10.1007/978-3-031-95563-1_8
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1
https://link.springer.com/content/pdf/bbm:978-3-031-95563-1/1


Authors and A;liations

Center for Operations Research and Econometrics, Université Catholique de
Louvain, Uccle, Belgium

Jean J. Gabszewicz

About the author

Jean J. Gabszewicz is Professor Emeritus specializing in microeconomics, with a
focus on mathematical economics, imperfect competition, and industrial
economics. He has authored numerous scholarly articles published in leading
scienti?c journals, contributing signi?cantly to the ?eld.

Accessibility Information

PDF accessibility summary
This PDF has been created in accordance with the PDF/UA-1 standard to enhance
accessibility, including screen reader support, described non-text content
(images, graphs), bookmarks for easy navigation, keyboard-friendly links and
forms and searchable, selectable text. We recognize the importance of
accessibility, and we welcome queries about accessibility for any of our products.
If you have a question or an access need, please get in touch with us at
accessibilitysupport@springernature.com. Please note that a more accessible
version of this eBook is available as ePub.

EPUB accessibility summary
This ebook is designed with accessibility in mind, aiming to meet the ePub
Accessibility 1.0 AA and WCAG 2.2 Level AA standards. It features a navigable
table of contents, structured headings, and alternative text for images, ensuring
smooth, intuitive navigation and comprehension. The text is re_owable and
resizable, with su`cient contrast. We recognize the importance of accessibility,
and we welcome queries about accessibility for any of our products. If you have a

mailto:accessibilitysupport@springernature.com
mailto:accessibilitysupport@springernature.com


question or an access need, please get in touch with us at
accessibilitysupport@springernature.com.

Bibliographic Information

Book Title
Economic Theories of
Product Di>erentiation

Authors
Jean J. Gabszewicz

Series Title
Classroom Companion:
Economics

DOI
https://
doi.org/10.1007/978-3-0
31-95563-1

Publisher
Springer Cham

eBook Packages
Economics and Finance,
Economics and Finance
(R0)

Copyright Information
The Editor(s) (if applicable)
and The Author(s), under
exclusive license to
Springer Nature
Switzerland AG 2025

Hardcover ISBN
978-3-031-95562-4
Published: 30 August 2025

Softcover ISBN
978-3-031-95565-5
Due: 13 September 2026

eBook ISBN
978-3-031-95563-1
Published: 29 August 2025

Series ISSN
2662-2882

Series E-ISSN
2662-2890

Edition Number
1

Number of Pages
VII, 117

Number of Illustrations
24 b/w illustrations

Topics
Industrial Organization,
Industries, Regional/
Spatial Science

Keywords

mailto:accessibilitysupport@springernature.com
mailto:accessibilitysupport@springernature.com
https://link.springer.com/series/16375
https://link.springer.com/series/16375
https://link.springer.com/series/16375
https://link.springer.com/series/16375
https://link.springer.com/search?facet-content-type=%22Book%22&package=41170&facet-start-year=2025&facet-end-year=2025
https://link.springer.com/search?facet-content-type=%22Book%22&package=41170&facet-start-year=2025&facet-end-year=2025
https://link.springer.com/search?facet-content-type=%22Book%22&package=43720&facet-start-year=2025&facet-end-year=2025
https://link.springer.com/search?facet-content-type=%22Book%22&package=43720&facet-start-year=2025&facet-end-year=2025
https://link.springer.com/search?facet-content-type=%22Book%22&package=43720&facet-start-year=2025&facet-end-year=2025
https://link.springer.com/search?facet-content-type=%22Book%22&package=43720&facet-start-year=2025&facet-end-year=2025
https://link.springer.com/search?facet-sub-discipline=Industrial%20Organization&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Industrial%20Organization&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Industries&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Industries&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Regional/Spatial%20Science&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Regional/Spatial%20Science&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Regional/Spatial%20Science&facet-content-type=Book
https://link.springer.com/search?facet-sub-discipline=Regional/Spatial%20Science&facet-content-type=Book


spatial economics product diAerentiation horizontal product diAerentiation

vertical product diAerentiation network eAects simple network eAects

cross network eAects industry characteristics Price competition

industrial organization imperfect competition industrial economics

Publish with us

Policies and ethics

Back to top

https://link.springer.com/search?query=spatial%20economics&facet-discipline=%22Economics%22
https://link.springer.com/search?query=spatial%20economics&facet-discipline=%22Economics%22
https://link.springer.com/search?query=product%20differentiation%20&facet-discipline=%22Economics%22
https://link.springer.com/search?query=product%20differentiation%20&facet-discipline=%22Economics%22
https://link.springer.com/search?query=horizontal%20product%20differentiation&facet-discipline=%22Economics%22
https://link.springer.com/search?query=horizontal%20product%20differentiation&facet-discipline=%22Economics%22
https://link.springer.com/search?query=vertical%20product%20differentiation&facet-discipline=%22Economics%22
https://link.springer.com/search?query=vertical%20product%20differentiation&facet-discipline=%22Economics%22
https://link.springer.com/search?query=network%20effects&facet-discipline=%22Economics%22
https://link.springer.com/search?query=network%20effects&facet-discipline=%22Economics%22
https://link.springer.com/search?query=simple%20network%20effects&facet-discipline=%22Economics%22
https://link.springer.com/search?query=simple%20network%20effects&facet-discipline=%22Economics%22
https://link.springer.com/search?query=cross%20network%20effects&facet-discipline=%22Economics%22
https://link.springer.com/search?query=cross%20network%20effects&facet-discipline=%22Economics%22
https://link.springer.com/search?query=industry&facet-discipline=%22Economics%22
https://link.springer.com/search?query=industry&facet-discipline=%22Economics%22
https://link.springer.com/search?query=characteristics&facet-discipline=%22Economics%22
https://link.springer.com/search?query=characteristics&facet-discipline=%22Economics%22
https://link.springer.com/search?query=Price%20competition&facet-discipline=%22Economics%22
https://link.springer.com/search?query=Price%20competition&facet-discipline=%22Economics%22
https://link.springer.com/search?query=industrial%20organization&facet-discipline=%22Economics%22
https://link.springer.com/search?query=industrial%20organization&facet-discipline=%22Economics%22
https://link.springer.com/search?query=imperfect%20competition&facet-discipline=%22Economics%22
https://link.springer.com/search?query=imperfect%20competition&facet-discipline=%22Economics%22
https://link.springer.com/search?query=industrial%20economics&facet-discipline=%22Economics%22
https://link.springer.com/search?query=industrial%20economics&facet-discipline=%22Economics%22
https://www.springernature.com/gp/policies/book-publishing-policies
https://www.springernature.com/gp/policies/book-publishing-policies

	cover
	coververso CORE_RP copie
	springer

