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What is Mobile-learning? 
“(…)namely any form of learning that happens when the learner is not at a fixed,

predetermined location, or learning that happens when the learner takes advantage of the

learning opportunities offered by mobile technologies” (Shield & Kukulska 2008 in Soleimani,

Ismail & al. 2014: 458)

What is MALL? 

“Although, in general, MALL has been considered as a subset of both mobile learning and

computer-assisted language learning, Kukulska-Hulme and Shield (2008:273) note that MALL

differs from CALL “in its use of personal, portable devices that enable new ways of learning,

emphasizing continuity or spontaneity of access and interaction across different contexts of

use” (Kim & Kwon : 2012 :31)

M-learning features
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• Strategic plan : integration of ICT in schools

• 82% Walloon households have an internet connexion

• 28% Walloon households have a tablet PC

• 25% Walloons have a smartphone with an internet connexion 
(AWT, Baromètre TIC 2013)
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• TELL-OP (preliminary findings)

• 40% teachers use web services in their language teaching

• 15% teachers use a tablet in their language teaching

• 10% teachers use a smartphone in their language teaching

• More than 40% teachers never use mobile  devices for their
language teaching

• More results soon!
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