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Russian invasion of Ukraine in February 
2022:
• First war in Europe in the age of social 

networks
• Proliferation of disinformation content 

on the internet
• Visual nature of disinformation (Perrot, 

2022)
 



Study goals:

• Did the particular context of 
disinformation surrounding 
the war in Ukraine influence 
the forms of visual 
disinformation?

• How did fact-checkers select 
the content to verifiy ? 

• How did they conduct these 
verifications? 
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• Content Analysis: 48 visual debunks 
related to the war in Ukraine, published 
on a single webpage by Les Décodeurs
(the dedicated fact-checking department 
of Le Monde) between the start of the war 
and December 2022 (11 months).

• Semi-structured Interviews with Les 
Décodeurs (Nov 2022 – Feb 2023)
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CATEGORIZATION 

• Tandoc, Lim and Ling (2018) and Wardle (2018) categorizations 
encompass  visual disinformation 

BUT 

• Textual and visual (+ audio) elements interact closely forming multimodal 
disinformation 

• The « false context » category can be refined by considering temporality, 
location and interpretation

• Some categories are non-exclusive and can overlap



SELECTION CRITERIA & PRACTICES 

Propagation date and publication of 
the debunk : 

• Mode = 2 days
• Average = 2. 5 days

First days

Bucha

First month



SELECTION CRITERIA & PRACTICES

This             is a 
fabricated contentFact-checking

This             is a 
manipulated content

This            is a 
false content

Information environment

Echo chambers 
(Nguyen, 2020) of 
convinced 
individuals

Diffusion into 
epistemic 
bubbles 
(Nguyen, 2020)
+ Virality signals



SELECTION CRITERIA & PRACTICES 

• Fact-checking journalists rely more on user’s decision to 
give high visibility to a piece of ‘news’

• The editorial necessity of debunking visual disinformation 
that might not be as viral as others but could be more 
vicious, shocking or sophisticated, is never taken into 
consideration 

• The demobilization of the team after april 22 occurred 
whithout any real questioning about the medium-term 
coverage strategy



FINAL THOUGHTS

• Virality is important, but it does not necesarily imply 
representativeness 

• The essential role of social media, especially Telegram

• The importance of understanding intra-organizational 
realities, values, routines and practices of fact-checkers

• Reevaluate the low use of AI-generated images
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