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Abstract

According to Barber and Odean (2008), retail investors are net buyers of stocks that catch
their attention. Using the Google Search Volume Index (SVI) as a proxy of attention,
several papers document a positive relationship between the SVI and market trading volume,
abnormal returns, and/or volatility. Such findings suggest that increased attention leads to
a buying pressure that subsequently results in positive returns. In this paper, we focus on a
sample of retail investors and use the SVI to test whether their aggregate (signed) trading
activity is related to attention. We find that the relationship between the SVI and our retail
investors’ trading activity is positive, even when controlling for some socio-demographics
or subjective investor characteristics. However, our results do not bring evidence that this
relationship is stronger for purchases than for sales, thereby providing no support for the

price pressure hypothesis.

Keywords: Investor attention ; Google SVI ; Retail investors

JEL Classification: D83, G11, G40

*We are grateful to the online brokerage house for providing the data. We also thank Gael Imad’Eddine,
Alexander Kupfer, Werner De Bondt, Ivan Stetsyuk, Mikael Petitjean, Paolo Mazza, Yue Zhang, and participants
at 3L workshop (November 2017 - Brussels), 35" AFFI Conference (May 2018 - Paris), 16" Belgian Financial
Research Forum (June 2018 - Brussels), and Warsaw International Economic Meeting (July 2018 - Warsaw). Any

errors are the full responsibility of the authors.

T Corresponding author. Louvain School of Management (Louvain Finance (LIDAM), UCLouvain), 151

Chaussée de Binche, 7000 Mons, Belgium, Email : christophe.desagre@uclouvain.be.
'Louvain School of Management (Louvain Finance (LIDAM), UCLouvain), 151 Chaussée de Binche, 7000

Mons, Belgium, Email : catherine.dhondt@uclouvain.be.



