Organizer: Alex Koch, University of Chicago, USA, alex.koch@chicagobooth.edu
Co-organizer: Félice van Nunspeet, Utrecht University, Netherlands, f.vannunspeet@uu.edu

Topic
Social cognition

Title
An empirical validation of a recent adversarial collaboration on the content, priority, and relation of social-evaluative dimensions 

Long summary
Over the last five years, the authors of five models of social evaluation have engaged in an adversarial collaboration to resolve three controversies. First, what is the content of the basic dimensions on which people evaluate social entities? Second, which of the basic dimensions are most important? And third, what shapes do the statistical relations between the basic dimensions take? This collaboration has settled on assertiveness and ability as facets of a vertical dimension, and the horizontal facets morality and friendliness. Their order of importance, and the shapes of their statistical relations supposedly depend on whether social evaluation takes place in an interpersonal, intragroup, intergroup, several-group, or many‑group context. However, these are theoretical settlements in need of empirical validation. To this end, the first talk of this symposium contributes two measurement items per each facet and confirms the predicted factor structure of two facets per each basic dimension. The second talk examines natural language; people use the facets plus additional dimensions to describe individuals as they appear on social media. The third talk generalizes the higher subjective weight of the horizontal (vs. vertical) dimension from people evaluating others to others evaluating the self. The fourth and final talk shows that the statistical relation between the Big Two tends to be negative (vs. variable) when people evaluate two (vs. four) groups in the same study. 

Short summary
Four talks empirically validate an adversarial collaboration that settled on vertical (assertiveness and ability) and horizontal (morality and friendliness) social evaluation and that the importance of, and relations between, these dimensions depend on features of the social‑evaluative context. 
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Title
Towards efficient measures of social-evaluative dimensions that predict relevant behaviors 
  
Long summary
Future research would benefit from empirically validated items that measure consensually labelled dimensions of social evaluation. This talk proposes two items per each of the four facets of social evaluation that a recent adversarial collaboration settled on. Confident and determined measure assertiveness, capable and skilled measure ability, warm and friendly measure friendliness, and honest and sincere measure morality. In Study 1, perceivers rated the self, a friend, an acquaintance, a stranger, an in-group, and an out-group on these eight items. Separate factor analyses for each of these targets confirmed that the items primarily loaded on the predicted facet, and the predicted pattern of correlations between the four facets emerged. This pattern consists of higher correlations between assertiveness and ability, and between friendliness and morality, compared to all other correlations (N = 502). In Study 2, people rated six out of twenty societal groups on the eight items. Group‑specific factor analyses replicated the results of Study 1. Rating all groups item by item versus rating all items group by group did not make a difference. Neither did rating the groups as seen by society versus the self (N = 1,006). Study 3 established the predictive validity of the four facets. Impressions of societal groups’ assertiveness, ability, friendliness, and morality best predicted distinct behaviors towards them assessed in incentivized economic games (N = 408).      

Short summary
Future research would benefit from empirically validated items that measure consensually labelled dimensions of social evaluation. In three studies, this talk proposes and validates two items per each of the four facets of social evaluation that a recent adversarial collaboration settled on.
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Title
Unconstrained descriptions of Facebook profile pictures support high-dimensional models of impression formation
  
Long summary
Dominant models of impression formation focus on two fundamental dimensions: a horizontal dimension of warmth/communion/trustworthiness and a vertical dimension of competence/agency/dominance. However, these models have typically been studied using theory-driven methods and stimuli restricted in range and complexity. In the present research we used a data-driven approach and complex naturalistic stimuli, exploring the latent dimensionality of > 300,000 unconstrained linguistic descriptions of 1000 Facebook profile pictures provided by 2,188 participants. Via both traditional (Exploratory Factor Analysis) and modern analytical approaches (T-Distributed Stochastic Nearest-Neighbour Embedding, natural language dictionaries, semantic sentence embeddings), we observed impressions to reliably form with regard to the horizontal and vertical dimensions and their respective facets of friendliness/morality and ability/assertiveness, as well as the key demographic variables of gender, age, and race. However, we also observed impressions to form along numerous additional dimensions, including adventurousness, conservatism, fitness, non-conformity, and stylishness. Overall, our results suggest that a comprehensive account of impression formation requires higher-dimensional models than have traditionally been proposed, and that unconstrained linguistic responses to complex stimuli provide a powerful tool for building and validating such models.

Short summary
We find unconstrained descriptions of Facebook pictures to support high-dimensional models of impression formation, encompassing both familiar (friendliness/morality, ability/assertiveness) and relatively less-studied dimensions (adventurousness, conservatism, fitness, non-conformity, stylishness).
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Title
The importance of morality in people’s reputation and behavioral regulation
  
Long summary
In the integrated model of social perception and impression formation, the controversy about priority has been settled—revealing that the vertical dimension (assertiveness and competence) matters more in terms of pragmatic diagnosticity, whereas the horizontal dimension (sociability and morality) matters more in terms of subjective weight. This talk generalizes the higher subjective weight of the horizontal (vs. vertical) dimension, from evaluating others to others evaluating the self. We present a theoretical framework on the prominent role of moral evaluations in behavioral regulation, supported by a program of empirical research combining explicit (behavior, self-report) and implicit (neurocognitive) research methods (i.e., event-related brain potentials). Comparing effects of negative moral (vs. ability) judgments on one’s previous behavior, 4 studies (total N = 824) show that people are particularly hurt by and reluctant to process moral (vs. ability) criticism. This is also indicated by reduced brain potentials associated with motivated attention. When focusing on future opportunities for positive moral (vs. ability) behavior, 6 studies (total N = 884) show that people report enhanced motivation to display behavior that will result in positive moral (vs. ability) judgments. This is also indicated by the brain’s enhanced response-monitoring and reward-processing. These results reveal the special role of (anticipated) moral judgments in behavioral regulation.

Short summary
We present ten studies that employ both explicit and neurocognitive measures to show that people are particularly hurt by and reluctant to process moral (vs. ability) criticism, and they report enhanced motivation to display behavior that will result in positive moral (vs. ability) judgments.
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Title
Finding the tipping points between two models of social evaluation: an adversarial collaboration between ABC and DCM 

Long summary
One major controversy that emerged from a recent adversarial collaboration on social evaluation (Abele et al., 2021) concerns the relations between the vertical (agency and competence) and the horizontal (morality and warmth) dimensions. The ABC model and DCM make opposite predictions with respect to the trait judgments of a target group on the horizontal dimension depending on its ratings on the vertical dimension. Focusing on a two-group context, the DCM argues for compensation in that the evaluations on horizontal traits depend on the direction of the comparison on status (looking up vs. looking down). In contrast, ABC focuses on a multi-group context and predicts that judgments on horizontal traits are solely a function of the distance (similarity) between the self and the target in terms of status. Using a paradigm that allowed creating each model’s relevant social context, the results of six pre-registered experiments (total N = 3,031) confirm that both models account for horizontal evaluations when examined in their own context. On average, participants rated a higher‑than-self-status group lower on horizontal traits than a lower-than-self-status group in the presence of two groups. However, their ratings were equivalent when evaluating more than two groups. Confirming the analysis laid out in the unified model of social evaluation, the number of targets evaluated is the critical factor that accounts for the difference in the patterns observed in DCM and ABC.

Short summary
As predicted by the adversarial collaboration on social evaluation, in six experiments the number of encountered targets (one other vs. three other groups) determined whether horizontal evaluation followed a compensation or similarity function as predicted by the DCM and ABC model, respectively. 
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