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Opinions about running shoes in runners and non-runners.

Anh Phong Nguyen’#
Loris Gillain®

Louise Delieux!
Christine Detrembleur?!
Philippe Mahaudens®?3

Jean-Francois Esculier®®

1 Université catholique de Louvain, Secteur des Sciences de la Santé, Institut de Recherche
Expérimentale et Clinique, NeuroMusculoSkeletal Lab (NMSK), Avenue Mounier 53, B-1200
Brussels, Belgium

2 Cliniques universitaires Saint-Luc, Service d’orthopédie et de traumatologie de I'appareil
locomoteur, Avenue Hippocrate 10, B-1200 Brussels, Belgium

3 Cliniques universitaires Saint-Luc, Service de médecine physique et réadaptation, Avenue
Hippocrate 10, B-1200 Brussels, Belgium

4 The Running Clinic, Lac Beauport, Quebec, Canada.

> Department of Physical Therapy, University of British Columbia, Vancouver, Canada

Corresponding author

Anh Phong Nguyen,

anhphong.nguyen@uclouvain.be

Institut de Recherche Expérimentale et Clinique, Neuro Musculo Skeletal Lab (NMSK),
Avenue Mounier 53, B-1200 Brussels, Belgium.

+0032 496781158

Words count
Abstract: 210
Manuscript: 3067



31

32
33

34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51

52

Opinions about running shoes in runners and non-runners.

ABSTRACT

The objectives of this study were (1) to compare perceptions of runners and non-runners about
running footwear, and (2) to identify where runners seek information when selecting their shoes. Using
an online survey, we collected data on demographics and perceptions about running footwear in
runners and in non-runners. Runners answered additional questions about their training, running
experience, and sources of information. Questions about running shoes were the same for both
groups. These addressed perceptions about the influence of footwear on injuries, performance and
biomechanics, as well as perceptions about appropriate footwear features for novice runners, children
or overweight individuals. In total, 1601 responses (59% runners, 41% non-runners) were analyzed.
With the exception of kids’ running shoes recommendations, runners and non-runners shared similar
perception towards running shoes. In addition, runners mostly relied on running stores, sports stores,
the internet, running clubs or magazines when seeking information about running shoes. Some
opinions of runners may not be in line with the current literature. These results underline the fact that
runners are mostly subject to popular belief rather than modern recommendations. This led to the
promotion of enhancing runner perception with up-to-date recommendations about running shoes.
However, it is not clear yet whether this could be beneficial for runner’s performance or running-

related-injury prevention.
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