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Climate disinformation as a
rising challenge for news
media
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We are leveraging advanced Al, partnerships with media and journalists, social media
Yoo mobilisation and regulatory frameworks to preserve the integrity of information



Confidential

Traditional media - print and broadcast - frame

and convey climate change information. They

play a crucial role in shaping public perceptions,

understanding and willingness to act.

& We are not

saying it, IPCC is

Sources: 1 IPCC, 6th report, page 2516
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Where do you get
your information?

Top 6 sources used by EU cifizens 1o stay informed about
social and political current affairs, mulitple answers possible

) & B

71% 43% 41%
v

Radio Newspapers / Magazines
(print or online)

oo 09,

R,
40% 40% 40%
Search engines Social media platforms Family, friends

and colleagues
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EUROBAROMETER 2025 - CLIMATE CHANGE,

Around half of EU citizens find it difficult Just over half of EU citizens don’t think

to differentiate between reliable the traditional media from their

information and disinformation about country provides clear information on

climate change on social media climate change and its causes and impacts
49% 52%
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Why climate?
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Climate as a new hybridised
threat, merging traditional
climate deniers/delayers with
a broader universe of
extremist and conspiracy
movements,disinformation
actors, 'outrage merchants'
and right-wing media outlets.




Climate disinformation : What are the end goals?

Delay efforts to
decarbonise and/or
combat the climate

crisis at scale

Create confusion about climate science
and/or the viable pathways to Net Zero

Weaken the public mandate for action

Disrupt legislative and regulatory efforts
(national and multilateral)

Maintain public investment and subsidy in
the carbon economy

Sow division and

weaken buy-in for

liberal democratic
systems
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Frame climate action as State overreach / a
pretext for tyranny / fundamentally corrupt

Deepen geopolitical tensions (e.g. Global
North v. Global South / divides within the
European Union)

Erode trust in institutions (local/national

government, multilateral bodies, academia,

legacy media)







( — SCIENCE
(ﬂ data for good Qﬂ%}‘-}- = FEEDBACK

Climate disinformation as a rising
challenge for news media

73 826 hours monitored

81 5 misinformation cases 44 channels

Supported by:



Semi automated detection of climate disinforma

Classification Detection Fact-checking Narratives

Climate Misinformation
———>

_________________

100% human step following '
fact-checking deontological ! o
standards (EFCSN, IFSN) i

\/

o Disinformation
narratives

3 data for (Quo-rA % SCIENCE
good LIMAT — FEEDBACK



Climate disinformation campaigns VS misinformatrion case

Disinformation narratives based on
strong statistical redundancy of

misinformation cases
Isolated case of proven

misinformation

_______________________________________________

\/

Disinformation narratives
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When energy transition
planning policies are debated

During major international
and European summits

In the wake of extreme
weather events
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France
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* 50% of cases related to renewable energy
* 10% related to electric vehicle and low-emission zone

— Poland

+ Strong anti-European Union sentiment

* Peaks coincide with major EU events

* Draw on a sense of industrial and social decline more
heavily

| Brazil
* Pro-agribusiness rhetoric

* Denial of both the existence and human origins of clim
change

Spain

¢ Limited amount of climate misinformation

ate
* Permeability to the ‘chemtrails’ conspiracy theory stands in

stark contrast

* Small number of 24h-news channels and presence of experts




Renewable energy in Europe: key disinfor%

B

Anti-elite E Industrial and
sentiment social decline

;, Sovereignty <

Supported by: TeRRITO i s JournalismAi



19 identified disinformation narratives. in

Variable
renewables
make the price
of electricity
explode.

. Solutions — Energy
. Solutions — General
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Renewable
energy is
ineffective or
useless
because of
its intermit-
tency.

State support for
renewables is massive
(on the order of tens to
hundreds of billions of
euros in the coming
decades).

Variable renewables cause
blackouts and compromise
the security of the
electricity supply.

. Solutions — Mobility

. Transition messengers

SCIENCE
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In France, nuclear

power production is

sufficient to meet
energy needs and,
thanks to it, the
electricity and/or

energy mix is already

carbon-free.

Wind turbines are
disas-trous for the
environment, for
biodiversity and for
health.

42

France is one of
the lowest
greenhouse gas
emitters in the
world.

25

Reducing France's
green-house gas
emissions has no
impact on the overall
climate [...J

23

Low-emissions zones
have no notable envi-
ronmental effect and
don't reduce green-
house gas emissions.

20

. Solutions — France’s role

. Solutions — Adaptation

Combustion vehicles
aren’t an environmental

problem [..J.

Scientific data on the magnitude
of climate change is falsified and
exaggerated

18

The climate has always
fluctuated in a natural
fashion; [.] there's no
reason to worry about it.

more than petrol vehicles or
hybrids.

. Solutions — Agriculture



l Systemic harms of climate misinformat

H Economic and industrial fabric held back

» Lack of clarity in standards
» Rise in the costs of maladaptation and inaction
<« -+ Misinformation campaign on structuring
economic measures
* Measurable economic consequences in certain
sectors (renewable energy, etc.)
Vicious circle
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Weakening of legislative work and
standard-setting setbacks

» Biased representation of the state of opinion
among decision-makers
» Accumulation of regulatory setbacks (ENR -

moratorium, etc.) Blurred public perceptions

* Fragmented perception

* An enduring base of climate scepticism

« Asituation that contrasts with climate concern

+ Instruments of transition increasingly called into
question
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Negative correlation between information quantity and climate misinformation
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k <00 Exception area

20 dar o The more extensively the media
cuatre’ , °, cover climate issues, the less

A ) disinformation they spread

ted to cli

Three media are in the
exception area: they inform
relatively more, while being
exposed to misinformation

Cases of climate misinformation per hour dedi

3.0% 4.0%

Media coverage of climate change (% of airtime)

©® France Spain Poland Brazil
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#1 Training journalists on emerging obstruction narratives

2 The establishment of accountability frameworks for those >
# spreading disinformation 3

#3 Daily and consistent coverage of environmenits

A more careful selection of panelists on television programs
# to ensure expert input

Supported by: . E3 JournalismAi



contact@quotaclimat.org

https://www.quotaclimat.org
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