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QUOTACLIMAT MODUS OPERANDI

We are leveraging advanced AI, partnerships with media and journalists, social media 
mobilisation and regulatory frameworks to preserve the integrity of information

AdvocacyMobilisationData & AI

More than 15 official 
corrections by French 

media after our 
inquiries

Launch of a follow-up group with 3 
leading MPs at the Senate (2025)



Traditional media - print and broadcast - frame 

and convey climate change information. They 

play a crucial role in shaping public perceptions, 

understanding and willingness to act.

We are not 
saying it, IPCC is

Sources: 1 IPCC, 6th report, page 2516

Confidential



EUROBAROMETER 2025 - SOCIAL MEDIA SURVEY



EUROBAROMETER 2025 - CLIMATE CHANGE



Why climate?

Climate as a new hybridised
threat, merging traditional

climate deniers/delayers with
a broader universe of

extremist and conspiracy
movements,disinformation
actors, 'outrage merchants'

and right-wing media outlets.



Climate disinformation : What are the end goals?



Mainstream media

Online platformsAI models

Hybrid media 
ecosystem

Referenced as 
trustworthy 

information sources

Interdependent agenda 
settings



Climate disinformation as a rising 
challenge for news media

73 826 hours monitored 4 countries

815 misinformation cases 44 channels
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Semi automated detection of climate disinformation

Classification Detection

YesNo

Climate 
Change?

YesNo

Misinformation 
?

Fact-checking Narratives

100% human step following 
fact-checking deontological 
standards (EFCSN, IFSN)

Disinformation 
narratives



Climate disinformation campaigns VS misinformation cases

Isolated case of proven 
misinformation 

Disinformation narratives based on 
strong statistical redundancy of 

misinformation cases

Disinformation narratives



When energy transition 
planning policies are debated

During major international 
and European summits

In the wake of extreme 
weather events

United Nation 
General 
Assembly 
Trump’s speech

• Pluriannual 
energy 
debates

• Heatwaves

Spain’s 
wildfires

Low emission 
zones debates

EU Deforestation 
Regulation 
deadline

• Weimar’s Triangle
• National Energy 

Pathway 
• More in common 

about EU Green Deal

Two lengthy 
climate-sceptic 
segments on 
Jovem Pan



France
• 50% of cases related to renewable energy
• 10% related to electric vehicle and low-emission zone

Poland
• Strong anti-European Union sentiment
• Peaks coincide with major EU events 
• Draw on a sense of industrial and social decline more 

heavily

Brazil
• Pro-agribusiness rhetoric
• Denial of both the existence and human origins of climate 

change

Spain
• Limited amount of climate misinformation 
• Small number of 24h-news channels and presence of experts
• Permeability to the ‘chemtrails’ conspiracy theory stands in 

stark contrast



CONTEXT
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Anti-elite 
sentiment

Sovereignty

Industrial and 
social decline

Anti-European 
Union 
sentiment

Renewable energy in Europe: key disinformation themes



19 identified disinformation narratives in France

Solutions – General Transition messengers Solutions – Adaptation Solutions – Agriculture

Solutions –  Energy Solutions – France’s roleSolutions – Mobility Climate science

39



Players Risks

Strategic

DemocraticSafety

A step 
backwards in the 

right to 
information

Loss of 
confidence in 

institutions

Loss of industrial 
sovereignty

Slowdown in 
climate action

Endangerment of property, 
individuals, corporate bodies and 

groups

A step 
backwards in 

energy 
sovereignty

Greater openness to 
foreign interference

Strengthening citizen 
polarisation

Fragile elections

Vectors

Traditional media

• Through their prescriptive capacity, the media standardise fallacious narratives. 
At the same time, the level of information on ecological issues is structurally 
low.

What: cases of misinformation When: frequency / quantity of 
information

Who: the stakeholder speaking How: whether or not to put the 
statement into context

Social networks

• Can be manipulated by astroturfing campaigns
• See disinformation content amplified by 

recommendation algorithms
• Allow the monetisation of disinformation content
• Contribute more and more to informing citizens

Language models (AI)

• Are a new and growing source of 
information

• Can still be manipulated by campaigns that 
develop training data

• Regularly hallucinate, citing few or no 
reliable sources

Fluid information space

Cited by language models as 
sources of "truths

Exploited as an honest source 
of information, the "Seen on 

TV" effect

Far right-wing 
movements

Hostile foreign 
players

Attention 
economy 
(advertising, 
etc.)

Fossil 
economies

Religious 
groups

Systemic harms of climate misinformation in France

Blurred public perceptions

• Fragmented perception
• An enduring base of climate scepticism
• A situation that contrasts with climate concern
• Instruments of transition increasingly called into 

question

1

Weakening of legislative work and
standard-setting setbacks

• Biased representation of the state of opinion 
among decision-makers

• Accumulation of regulatory setbacks (ENR 
moratorium, etc.)

2

Economic and industrial fabric held back

• Lack of clarity in standards
• Rise in the costs of maladaptation and inaction
• Misinformation campaign on structuring 

economic measures
• Measurable economic consequences in certain 

sectors (renewable energy, etc.)

3

Vicious circle



The more extensively the media 
cover climate issues, the less 
disinformation they spread 

Three media are in the 
exception area: they inform 
relatively more, while being 
exposed to misinformation

France Spain Poland Brazil

Exception area

Media coverage of climate change (% of airtime)
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Negative correlation between information quantity and climate misinformation



Training journalists on emerging obstruction narratives #1
The establishment of accountability frameworks for those 
spreading disinformation#2

Daily and consistent coverage of environmental issues#3
A more careful selection of panelists on television programs 
to ensure expert input#4
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contact@quotaclimat.org

https://www.quotaclimat.org

mailto:contact@quotaclimat.org

